The Programme Focus Report form

Part I Identification

( Economic & Social Development
X New Project
X Education & Culture
X Continuing Project
( Environment
X Fund Raising

( Health

( Human Rights/Status of Women

( IGU

Date submitted: 

Club Name : Club Gent
Union: SIB
Club Contact:
name : Ghislaine cellier

address : Kouter 132, B-9000 Gent

phone: 0032.9.223 68 91

e-mail : ghislaine.cellier@telenet.be
PROJECT TITLE: Kids@WorkOnline
on 25 March 2007 a kids’ fashion show + kids’ animation , called KIDS4KIDS
Total money spent : we are trying to raise10.000 €
Total number of hours spent : 40 hours
Total number of persons involved : 20
Part II What you did, why you did it, how you did it

Describe the activity, the co-operative relationship, and the reasons why your Club undertook this project:

 
Activity: on 25 March 2007 a kids’ fashion show + kids’ animation , called KIDS4KIDS a big event to raise money for the project, 
 
Relationship: We work together with the local social services OCMW Gent to create digital cells for children and women in their community houses. To raise the money, we organised a fashion show with 4 firms specialised in kids’ wear and entertained the public with animating teams. We will continue with other events as movie première, give and buy, selling of products

Reasons: It is hard in our society for poor kids, families and especially single parents to compete with the average IT knowledge and competencies of the others. We want to help by providing occasions, material and tutoring where those people can work online and discover the possibilities of the modern global connected world. Knowledge is the path to a better life.

Part III Outcome and recommendations

Strengths, successes and benefits:
Outcome: we had a very successful children’ event. With the help and the sponsoring of different befriended firms we could offer a very dynamic and entertaining afternoon to about 450 people with kids. We raised about 5.000 € after subtracting the costs. This is half of what we are aiming at. So we will continue in October with other events.
 

Concerns, things to do differently:

We regret that we didn’t reach a public of 750 people, as we made the prognosis. The fashion shops had to sell a number of entries and failed to do so at the extent we wanted them. Ghent is a city of 230.000 inhabitants. Perhaps we overruled our hand in aiming at 750 attendants.
Recommendations :

It was a very enthusiastic team that prepared the show and we had a lot of fun watching the kids enjoy themselves. We had wonderful help from sponsoring companies and firms. One of our members had the know how and the drive to organise such an event. We are as a club very proud to have realised this event. It brought us closer together. Moreover we showed a very dynamic and modern aspect of our Soroptimist club in the city of Ghent
